PINPOINTING
Exactly Who Was Where with Location Data

Location Data Opens Up
a World of Possibilities
At Allant Group, many of our clients have complex audience
segmentation requirements that are impacted by physical
locations and environmental conditions.
By applying location data in strategic ways, many companies
have been able to fine-tune their targeting and gain significant
competitive advantage in the process.
Leveraging location intelligence is another way that adopting a
data-driven mindset enables smarter marketing.
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Case Study:

Optimizing OOH
Advertising Locations
A prominent sustainability service organization asked
us to use location data to determine the viability of
existing and future Out of Home (OOH) unit
locations. We used location data to determine:

• The demographics of consumers within data-defined
trade areas
• The intent of customers inside the trade areas to
purchase an electric vehicle
• The effectiveness of advertising displayed on the
charging stations
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Case Study Phase One:

Opening the Store
Our pilot program began by ingesting firstparty data from the client and configuring the
environment to integrate mobile location data,
demographic information, behavioral data, and
in-market intender data.
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Case Study Phase Two:

Reporting Learn,
Plan, Expand
To prove the power of leveraging location data,
the Allant Group team provided a series of initial
reports. Here are two examples:

1 Audience Profiles
Using native data sources, we were able to provide
thorough demographic profiles of users at each
location in the pilot program, which included:

•
•
•
•

Age
Household Income
Interests
Credit Card

• Gender
• Education
• Children
• Weekday vs. Weekend

Reach and Frequency
2 Over a 30-day period, we analyzed exposure to OOH
sites by utilizing Google Maps Distance-Matrix APIs,
R programming and Tableau visualization tools.
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Case Study Phase Three:

To Infinity and Beyond
Initial report generation and analysis sets in motion an
ongoing improvement process that includes:
• Additional Data Sources
• Additional Reporting Metrics
• CDP Implementation (if needed)
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Contact Allant Group Today

Krishna Sishtla

Senior Data Scientist,
Analytic Solutions

The Allant Group team are experts at integrating, deploying, and
managing data solutions, helping you get the most out of your
marketing spend while growing revenue through a combination of
data, analytics, and technology.

•

Analytics and IT professional with over 16 years of
work experience that spans insurance, banking,
financial services, retail, high-tech and travel

Working with Allant’s data-driven marketing tools, you’ll develop a
deeper understanding of who your best customers are and the best
ways—what, when and how—to reach and motivate them.

industries
•

Data Scientist with a strong background in
machine learning, data mining, statistical analysis,
predictive modeling, data visualization, database
querying, management and reporting

To get started, call 800-367-7311 or go to allantgroup.com/contact.
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